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Key Takeaways
Talend, Denodo Technologies, oracle, IBM, 
And Paxata Lead The Pack
Forrester’s research uncovered a market in which 
Talend, Denodo Technologies, Oracle, IBM, and 
Paxata are Leaders; Hortonworks, Cambridge 
Semantics, SAP, Trifacta, Cloudera, and Syncsort 
are Strong Performers; and Podium Data, TIBCO 
Software, Informatica, and Hitachi Vantara are 
Contenders.

eA Pros Are Looking To support Multiple Use 
cases With Big Data Fabric
The big data fabric market is growing because 
more EA pros see big data fabric as critical for 
their enterprise big data strategy.

scale, Performance, AI/Machine Learning, And 
Use-case support Are Key Differentiators
The Leaders we identified support a broader set 
of use cases, enhanced AI and machine learning 
capabilities, and offer good scalability features. 
The Strong Performers have turned up the heat 
on the incumbent Leaders to offer more data 
management features and deployment options, 
and Contenders are ramping up their offerings to 
expand the core functionality.

Why Read This Report
Big data fabric, an emerging platform, accelerates 
insights by automating ingestion, curation, 
discovery, preparation, and integration from data 
silos. Forrester identified the 15 most significant 
big data fabric vendors — Cambridge Semantics, 
Cloudera, Denodo Technologies, Hitachi Vantara, 
Hortonworks, IBM, Informatica, Oracle, Paxata, 
Podium Data, SAP, Syncsort, Talend, TIBCO 
Software, and Trifacta — and researched, 
analyzed, and scored them against 26 criteria. 
This report shows how each vendor measures up 
and helps EA pros make the right choice.
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Big Data Fabric Accelerates Actionable Insights

Big data platform components like data lakes, Hadoop, and NoSQL have made big data architectures 
more affordable, allowing companies to pursue insights-driven competitive advantage. But security 
concerns, complex data structures, problems involved in moving legacy data, large volumes, latency 
challenges, and variable speed of ingestion are significant obstacles to moving business data to 
these platforms, especially when dealing with data distributed across data centers. We find that most 
organizations are creating multiple repositories and platforms, creating more data silos rather than 
a unified platform for insights. But disparate technology stacks compromise timely, integrated data 
delivery to business users, customers, and partners.

The gap between business expectations and the challenges of supporting technologies in a big data 
platform has become the primary motivation to innovate with big data fabric architecture. Enterprise 
architecture (EA) pros are realizing that big data fabric can help them:

 › Increase agility. Big data fabric creates a semantic layer that accelerates the delivery of data and 
insights by automating key processes — increasing agility while engaging business users and 
analysts in the data preparation process.

 › Minimize complexity. Big data fabric focuses on automating the process of ingestion, curation, 
and integration of big data sources to enable the analytics and insights that are critical for business 
success. It minimizes complexity by automating processes, workflows, and pipelines, generating 
code automatically, and streamlining data to simplify deployment.

Big Data Fabric supports Demanding Use cases In A streamlined Architecture

Big data fabric can support many types of use cases, including real-time insights, machine learning, 
streaming analytics, and advanced analytics. It offers EA pros the ability to orchestrate data flow and 
curate data across various big data platforms (such as data lakes, Hadoop, and NoSQL) to support a 
single version of the truth, customer personalization, and advanced big data analytics — with zero or 
minimal coding. The top big data fabric use cases Forrester has seen are:

 › A 360-degree view of the customer. Big data fabric creates new business opportunities to upsell 
and cross-sell products and services to customers based on understanding their likes, dislikes, 
circles of friends, buying patterns, and past orders. This many involve orchestrating fast and slow 
data across data lakes, Hadoop, NoSQL, and traditional databases that are on-premises or in the 
cloud — automatically and intelligently to provide timely customer insights. Big data fabric helps 
companies identify customer satisfaction, predict churn, and personalize experience that’s critical 
for business success.
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 › Internet-of-things (IoT) analytics. Big data fabric offers the ability to efficiently store, process, 
and access large volumes of IoT data from sensors, devices, and switches in data lakes through 
automation and machine learning technologies. It enables analytics by streaming data from other 
big data platforms and integrating with data lakes to deliver operational insights. Big data fabric 
handles the whole process of ingestion, integration, processing, preparation, and security.

 › real-time and advanced analytics. With big data fabric, you can support pervasive analytics 
easily through automation, advanced curation, and intelligence. For example, treating new 
diseases requires looking at an array of patient data across geographies and determining suitable 
medications and dosages based on parameters such as age and gender. Likewise, fraud detection 
and risk management applications benefit from the use of additional data signals and longer time 
horizons to identify fraudulent patterns more accurately in near real time.

Big Data Fabric Evaluation Overview

To assess the state of the big data fabric market and see how the vendors stack up against each other, 
Forrester evaluated the strengths and weaknesses of top big data fabric vendors. After examining past 
research, user need assessments, and vendor and expert interviews, we developed a comprehensive 
set of 26 evaluation criteria, which we grouped into three high-level buckets:

 › current offering. To assess the breadth and depth of each vendor’s big data fabric offering, we 
evaluated each solution’s architectural and operational features and functionality.

 › strategy. We reviewed each vendor’s strategy to assess how it plans to evolve its big data fabric 
services to meet emerging customer demands. We also evaluated each vendor’s go-to-market 
approach, commitment, and direction strategies.

 › Market presence. To establish each big data fabric vendor’s market presence, we evaluated each 
provider’s company financials, adoption, and partnerships.

evaluated Vendors And Inclusion criteria

Forrester included 15 vendors in the assessment: Cambridge Semantics, Cloudera, Denodo 
Technologies, Hitachi Vantara, Hortonworks, IBM, Informatica, Oracle, Paxata, Podium Data, SAP, 
Syncsort, Talend, TIBCO Software, and Trifacta. Each of these vendors has (see Figure 1):

 › A comprehensive big data fabric offering. Evaluated vendors must provide big data fabric 
features and functionality, such as data access, data discovery, data transformation, data 
integration, data preparation, data security, data governance, and data orchestration of data 
sources, including big data sources to support various big data fabric workloads and use 
cases. The solution must be able to ingest, process, and curate large amounts of structured, 
semistructured, and unstructured data stored in big data platforms such as Apache Hadoop, MPP 
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EDW, NoSQL, Apache Spark, in-memory technologies, and other related commercial and open 
source projects. The solution should be able to store metadata/catalogs for data modeling and 
data access purposes to support a globally distributed data fabric.

 › A standalone big data fabric solution or cloud service. Evaluated vendors must provide 
a software solution or cloud service that organizations can implement or use independent of 
a Hadoop distribution and analytics/visualization tool. The solution or service should not be 
technologically tied or bundled to any particular application, product, or solution. The vendor must 
market a big data fabric or big-data-fabric-like standalone product or solution or cloud service. The 
solution must be able to run on cloud or on-premises platforms.

 › Big data use cases. The solution must support big data use cases such as customer churn, the 
IoT, a 360-degree view of customers and the business, advanced analytics, and real-time analytics.

 › A referenceable install base. Vendors should have 10 or more unique, paying enterprise 
customers using the big data fabric product that span more than one major geographic region. 
Each vendor must provide at least three customer references.

 › A publicly available big data fabric solution. The participating vendors must have had a general 
public release of a big data fabric product, solution, or cloud service available as of March 30, 2018.

 › customer interest. Forrester included only vendors that were mentioned several times during the 
past 12 months by customers during Forrester inquiry calls related to big data fabric topics.

 › client inquiries and/or technologies that put the vendor on Forrester’s radar. Forrester 
clients often discuss the vendors and products through inquiries and interviews; alternatively, the 
vendor may, in Forrester’s judgment, warrant inclusion or exclusion in this evaluation because of 
technology trends and market presence.



For EntErprisE ArchitEcturE proFEssionAls

The Forrester Wave™: Big Data Fabric, Q2 2018
June 12, 2018

© 2018 Forrester research, inc. unauthorized copying or distributing is a violation of copyright law.  
citations@forrester.com or +1 866-367-7378

5

Tools And Technology: The Data Management Playbook

FIGUre 1 Evaluated Vendors: Product Information And Inclusion Criteria

Vendor

Cambridge Semantics

Cloudera

Denodo Technologies

Hitachi Vantara*

Hortonworks

IBM

Informatica*

Oracle

Paxata

Podium Data

Product evaluated

Anzo Smart Data Lake

Cloudera Enterprise

Denodo Platform

Big Data Integration And Analytics
Pentaho Data Integration

Hortonworks Data Platform (HDP)
Hortonworks Data Flow (HDF)
Hortonworks DataPlane Service (DPS)

IBM InfoSphere Information Server Enterprise Edition

Informatica Platform

Data Integration Platform Cloud (includes GoldenGate 
Cloud Service and Oracle Data Integration Cloud Service)
Big Data Cloud Service
Exadata Cloud Service
Big Data SQL Cloud Service
Oracle Event Hub Cloud Service
Oracle GoldenGate for Big Data
Oracle Data Integrator for Big Data
Oracle Stream Analytics
Oracle Metadata Management
Big Data Appliance
Big Data SQL

Paxata Adaptive Information Platform

Podium Data Marketplace

Product version
evaluated

4.0

5.14

7.0

8.1

2.6.4
3.1
1.0

11.7

10.2

12.3.X
12.2.X
18.1.X
12.2.X
4.11
3.2

Spring 2018

Podium V3.2

*Hitachi Vantara and Informatica declined to participate in or provide information for our research. 
Scores are based on Forrester estimates.
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FIGUre 1 Evaluated Vendors: Product Information And Inclusion Criteria (Cont.)

Vendor

SAP

Syncsort

Talend

TIBCO Software

Trifacta

Product evaluated

SAP HANA
SAP Data Hub (now includes SAP Vora)
SAP Cloud Platform Big Data Services
SAP Enterprise Information Management (multiple tools)
SAP Business Warehouse (BW)

DMX
DMX-h (includes DataFunnel 9.6 and DMX CDC 9.6)
Ironstream
Trillium Software System (includes Trillium Quality 15.7 
and Trillium Discovery 15.7)
Trillium Quality for Big Data

Talend Data Fabric

TIBCO Data Virtualization
TIBCO Streambase
TIBCO Spot�re Data Wrangling
TIBCO Spot�re Smart Data Catalog
TIBCO Spot�re Data Science
TIBCO Clarity Data Cleansing
TIBCO MDM
TIBCO Active Spaces
TIBCO Live DataMare

Wrangler Enterprise

Product version
evaluated

2.0
1.3
5.0

7.5

9.6
9.6.11
2.1

15.71

Talend 7

V5 (5.0)
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FIGUre 1 Evaluated Vendors: Product Information And Inclusion Criteria (Cont.)

A standalone big data fabric solution or cloud service. Evaluated vendors must provide a software 
solution or cloud service that organizations can implement or use independent of a Hadoop distribution 
and analytics/visualization tool. The solution or service should not be technologically tied or bundled to 
any particular application, product, or solution. The vendor must market a big data fabric or 
big-data-fabric-like standalone product or solution or cloud service. The solution must be able to run on 
cloud or on-premises platforms.

Big data use cases. The solution must support big data use cases such as customer churn, the internet 
of things (IoT), a 360-degree view of customers and the business, advanced analytics, and real-time 
analytics.

A referenceable install base. Vendors should have 10 or more unique enterprise paying customers using 
the big data fabric product that span more than one major geographic region. Each vendor must provide 
at least three customer references.

A publicly available big data fabric solution. Participating vendors must have had a general public 
release of a big data fabric product, solution, or cloud service available as of March 30, 2018.

Customer interest. Forrester included only vendors that were mentioned several times during the past 
12 months by customers during Forrester inquiry calls related to big data fabric topics.

Client inquiries and/or technologies that put the vendor on Forrester’s radar. Forrester clients often 
discuss the vendors and products through inquiries and interviews; alternatively, the vendor may, in 
Forrester’s judgment, warrant inclusion or exclusion in this evaluation because of technology trends and 
market presence.

A comprehensive big data fabric offering. Evaluated vendors must provide big data fabric features and 
functionality, such as data access, data discovery, data transformation, data integration, data preparation, 
data security, data governance, and data orchestration of data sources (including big data sources) to 
support various big data fabric workloads and use cases. The solution must be able to ingest, process, 
and curate large amounts of structured, semistructured, and unstructured data stored in big data 
platforms such as Apache Hadoop, MPP EDW, NoSQL, Apache Spark, in-memory technologies, and 
other related commercial and open source projects. The solution should be able to store 
metadata/catalogs for data modeling and data access to support a globally distributed data fabric.

Vendor inclusion criteria

Vendor Profiles

This evaluation of the big data fabric market is intended to be a starting point only. We encourage 
clients to view detailed product evaluations and adapt criteria weightings to fit their individual needs 
through the Forrester Wave Excel-based vendor comparison tool (see Figure 2 and see Figure 3). Click 
the link at the beginning of this report on Forrester.com to download the tool.
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FIGUre 2 Forrester Wave™: Big Data Fabric, Q2 2018

Challengers Contenders Leaders
Strong

Performers

Stronger
current
offering

Weaker
current
offering

Weaker strategy Stronger strategy

Market presence*

*A gray bubble indicates a nonparticipating vendor.

Cambridge Semantics

Cloudera

Denodo
Technologies

Hitachi Vantara

Hortonworks

IBM

Informatica

Oracle

Paxata

Podium Data

SAP

Syncsort

Talend

TIBCO Software

Trifacta

Big Data Fabric
Q2 2018
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FIGUre 3 Forrester Wave™: Big Data Fabric Scorecard, Q2 2018

Cam
brid

ge
 S

em
an

tic
s

Clou
der

a

Den
od

o 
Te

ch
no

log
ies

Hita
ch

i V
an

ta
ra

*

Hor
to

nw
or

ks

IB
M

Inf
or

m
at

ica
*

Ora
cle

3.66

3.60

4.40

3.60

3.00

3.70

2.90

3.00

3.00

3.00

1.00

2.20

1.00

1.00

5.00

3.35

3.00

3.00

3.30

3.60

3.60

2.40

3.00

1.00

3.00

3.00

1.80

3.00

1.00

1.00

3.06

3.60

3.60

3.70

3.60

1.70

1.80

3.00

1.00

1.00

3.00

2.40

3.00

1.00

3.00

3.75

4.00

4.40

3.70

4.40

3.00

4.20

3.00

5.00

5.00

3.00

2.20

1.00

3.00

3.00

2.69

4.60

3.60

2.10

2.20

2.00

1.60

1.00

1.00

3.00

1.00

1.60

1.00

1.00

3.00

3.30

3.00

3.00

3.60

2.80

3.60

3.70

5.00

3.00

3.00

3.00

3.00

3.00

5.00

1.00

3.74

3.00

3.60

4.40

3.80

3.60

3.80

5.00

3.00

3.00

5.00

4.40

5.00

5.00

3.00

3.36

3.60

3.60

3.70

3.00

3.00

4.30

5.00

5.00

3.00

3.00

3.60

3.00

5.00

3.00

weig
ht

ing

Fo
rre

ste
r’s

50%

15%

15%

25%

15%

30%

50%

35%

30%

30%

5%

0%

40%

30%

30%

Current offering

Data orchestration

Data preparation

Data management

Fabric data access

Fabric management

Strategy

Ability to execute

Road map

Vision

Professional services

Market presence

Product revenue

Customer base

Market awareness

All scores are based on a scale of 0 (weak) to 5 (strong).

*Hitachi Vantara and Informatica declined to participate in or provide information for our research. 
Scores are based on Forrester estimates.
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Leaders

 › Talend offers a credible big data fabric to support most use cases. Talend has several 
technologies that make for a fabric that supports real-time, batch, and dynamic data-driven 
use cases across on-premises, cloud, and hybrid environments. Talend’s platform simplifies the 
process of working with Hadoop and Spark distributions as well as new technologies like serverless 
computing and containers, requiring no coding to perform various fabric-related activities. Talend 
can automatically generate native Spark and MapReduce code for transforming and processing 
data using the Hadoop cluster. Based on customer feedback, it offers good support for data 
connectivity, transformation, governance, lineage, and search. It also offers broad use cases that 
cover most deployments, including the IoT, customer personalization, and fraud analysis.

FIGUre 3 Forrester Wave™: Big Data Fabric Scorecard, Q2 2018 (Cont.)
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All scores are based on a scale of 0 (weak) to 5 (strong).



For EntErprisE ArchitEcturE proFEssionAls

The Forrester Wave™: Big Data Fabric, Q2 2018
June 12, 2018

© 2018 Forrester research, inc. unauthorized copying or distributing is a violation of copyright law.  
citations@forrester.com or +1 866-367-7378

11

Tools And Technology: The Data Management Playbook

 › Denodo Technologies continues to extend its big data fabric offering. Denodo offers a credible 
big data platform that helps users build an enterprisewide big data fabric quickly. Denodo’s key 
strength lies in its unified data fabric platform that integrates all of the key data management 
components needed to support real-time and dynamic use cases, such as real-time analytics, 
fraud detection, portfolio management, healthcare analytics, and IoT analytics. Customers like its 
broad and easy-to-use data integration, end-to-end lineage, integrated governance, simplified data 
modeling capabilities, search, optimized query, and analytical engine. Denodo’s AI and machine 
learning capabilities are expanding rapidly to focus on delivering a higher degree of automation at 
every layer of the big data stack.

 › oracle continues to broaden its big data fabric solution. Oracle offers broad big data 
capabilities, whether you’re doing federation, orchestration, transformation, governance, lineage, 
or search across big data, traditional, or database sources. Its key strengths lie in its security and 
governance capabilities, highly scalable data movement, and transformations that can be done 
in real-time streaming environments. Its customers use big data fabric to support various use 
cases, including real-time analytics across disparate data sources (such as data lakes), customer 
intelligence, IoT applications, and other big data applications and insights. Oracle’s AI and machine 
learning strategy is evolving rapidly to focus on automation and data intelligence to drive faster 
insights and analytics.

 › IBM leverages AI and machine learning capabilities to extend the data fabric. IBM is known 
for its strong data and information management offering, and the company is now extending it to 
support big data fabric deployments. IBM’s key strengths lie in its connectivity to legacy platforms, 
good security frameworks, AI and machine learning capabilities across various data tiers, data 
governance, granular security, and performance. In addition, IBM Global Business Services has 
been the key component for large and complex big data fabric deployments, especially ones 
that require customization and supporting extreme scale. IBM remains a good fit for enterprises 
that have voluminous and complex legacy data that must be integrated with other sources, have 
multiple data lakes, require strong security and data protection controls, and want to leverage a 
distributed hybrid cloud data fabric.

 › Paxata focuses aggressively on self-service big data fabric. Paxata is well known for its data 
preparation offering, and with its expanding data management capabilities, it delivers faster time-
to-value big data fabric deployments to support most use cases. The Paxata platform provides 
an interactive enterprise data fabric solution that comprises several technologies to support real-
time integration, quality, governance, collaboration, and enrichment. Its AI and machine learning 
algorithms help business analysts easily understand, categorize, integrate, and connect data more 
quickly. Enterprises use Paxata to support dynamic, operational, predictive, and real-time analytical 
use case across most industries.
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strong Performers

 › Hortonworks is building a big data fabric with its DataPlane service. Hortonworks, formed 
in 2011, develops and supports Apache Hadoop and Spark for distributed processing of large 
data sets across clusters. Unlike other big data fabric vendors, Hortonworks’ strategy is to build 
a completely open source platform. The Hortonworks Data Platform includes Apache Hadoop, 
MapReduce, Hive, HBase, Atlas, Ranger, Spark, and other components. Last year, Hortonworks 
introduced DataPlane Service (DPS), a new service for managing, securing, and governing big data 
fabrics. It builds on existing open source projects such as Apache Ranger for security and Apache 
Atlas for managing metadata and governance services. Hortonworks has additional services 
around data stewardship through its Data Steward Studio, and it plans to introduce other fabric 
based services. It is also working with partners to create additional extensions to the big data 
fabric for value-added services to leverage DPS capabilities.

 › cambridge semantics makes connections simpler through graph. Cambridge Semantics is 
a big data management and analytics company that offers a universal semantic layer to connect 
data and make it more actionable. Its key solution, the Anzo Smart Data Lake, allows technology 
management pros, analysts, and business users to semantically link, analyze, and manage diverse 
data sets, whether on-premises or in the cloud. Unlike other evaluated vendors, Cambridge 
Semantics has been building its semantic layer using knowledge graph through its Anzo Graph 
technology. It also offers horizontally scalable ingestion and query capabilities that deliver high 
performance and low-latency access to real-time data sets. Customers like its ease of use, time-to-
value model, catalog, platform support, and broad set of use cases.

 › sAP starts to focus aggressively on a big data fabric solution. For decades, SAP has offered 
data management to support enterprise data access, data movement, data quality, governance, 
transformation, and integration. With SAP HANA and SAP Data Hub, which now contains SAP 
Vora, the platform offers support for broader big data sources and use cases. SAP Data Hub 
couples tightly with Apache Spark to expose big data and enterprise data and processing to Spark. 
The SAP platform can distribute data fabric operations such as integration, aggregation, and 
transformation across HANA, Hadoop, data warehouse, and Spark clusters. Enterprises use SAP’s 
big data fabric to support various use cases, including a 360-degree view of the customer, fraud 
detection, the IoT, and real-time insights.

 › Trifacta focuses on making a big data fabric easy to deploy. While Trifacta is well known for its 
self-service data preparation tools, as a big data fabric provider it focuses on making data more 
accessible, integrated, and actionable across the enterprise. Trifacta continues to leverage AI 
and machine learning algorithms to automate and simplify the processing of data and interaction 
with data for analysts and business users. Trifacta visually tracks and presents the lineage of 
data transformation steps for specific data sets and across multi-data-set-wrangling workflows. 
Trifacta is expanding its data management capabilities, which will enable it to support larger big 
data fabric deployments.
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 › cloudera focuses on big data fabric through its sDX platform. Cloudera was one of the 
first vendors to offer a big data platform on Hadoop and, later, a Spark-based offering. It has 
broadened the data platform to support more data management capabilities: some that are open 
source, such as Apache Hive, Apache HBase, Apache HCatalog, and Apache Avro; others that are 
closed source to support security, governance, integration, catalog, workload management, and 
data preparation. More recently, it has focused on the Cloudera Shared Data Experience (SDX) 
that simplifies the development and deployment of multifunction applications in the cloud. SDX 
ensures that Cloudera’s platform addresses security, governance, transformation, preparation, and 
metadata management, delivering a big data fabric framework.

 › syncsort offers a viable big data fabric that demands scale. Syncsort has been in the data 
management space for decades. Its big data fabric focuses on simplifying the process of 
collecting, integrating, sorting, cleansing, verifying, matching, and distributing enterprise data to 
deliver actionable insights quickly and with high quality. Based on customer feedback, we find that 
Syncsort addresses many use cases, including when organizations want to leverage mainframe 
and other legacy data sources along with Hadoop, NoSQL, and other new data stores. Syncsort 
is still expanding its AI and machine learning capabilities natively into the fabric architecture, but 
companies can use task extensions and custom functions to enable such capabilities. Customers 
like its scale and performance, including integration of data quality, especially when dealing with 
petabytes of data.

contenders

 › Podium Data offers a viable big data fabric platform. Podium Data provides a big data 
management platform that includes data profiling, metadata, data integration, data security, data 
transformation, discovery, and data processing. Its data lake focuses primarily on Hadoop to 
support data preparation and data management capabilities for business users and data analysts 
to deliver actionable insights quickly. Podium Data continues to expand its capabilities for self-
service, support for Spark, security, governance, and integration.

 › TIBco software joins the big data fabric bandwagon through its cisco acquisition. TIBCO 
Software’s recent acquisition of Cisco Systems’ Data Virtualization business will help it support a 
comprehensive data fabric platform by leveraging various in-memory, graph, analytics, data quality, 
and data management technologies from both vendors. In addition, the acquisition will support 
new business use cases that require orchestration of silos in real time with self-service and AI and 
machine learning capabilities. Customer references like the product’s capabilities for ease of use, 
performance, scale, dynamic integration, and support for faster time-to-value deployment. While 
TIBCO has some way to go to completely integrate Cisco’s Data Virtualization product line, the 
combined solution will deliver a tightly integrated data and analytics platform, more self-service and 
automation capabilities, and knowledge graph to simplify connected data.
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 › Informatica offers a viable big data fabric for large deployments. Informatica declined to 
participate in or provide information for our research. Scores are based on Forrester estimates. 
Informatica’s legacy of strong information management offerings has paved the way to extend its 
platform to the cloud and hybrid cloud, supporting broader big data fabric use cases such as the 
IoT, real-time operational intelligence, fraud detection, social networking, and a 360-degree view 
of the customer. Informatica offers an intuitive visual and metadata-driven environment, which 
users can leverage for big data sources and prebuilt parsers, transformers, and connectors that 
help them parse, integrate, cleanse, mask, and match data natively on big data platforms. Some 
customers report that Informatica’s solution can be overkill for supporting smaller to midsized 
fabric projects, especially from a cost perspective.

 › Hitachi Vantara’s Pentaho uses its data management capabilities to extend into fabric. Hitachi 
Vantara declined to participate in our research. Scores are based on Forrester estimates. Pentaho 
is a data management and analytics vendor that offers commercial and open source versions of 
its products, which provide data integration, the ability to do ad hoc queries, reporting, machine 
learning orchestration, ETL, and other capabilities.1 In 2017, Pentaho became part of Hitachi 
Vantara, a company that unifies the operations of Pentaho, Hitachi Data Systems, and Hitachi 
Insight Group. Pentaho is known for its data integration solution and is extending the platform 
to support broader big data management initiatives, which include integration with Hadoop, 
Spark, and NoSQL to provide end-to-end data management capabilities for security, governance, 
integration, and transformation.
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Supplemental Material

online resource

The online version of Figure 2 is an Excel-based vendor comparison tool that provides detailed product 
evaluations and customizable rankings. Click the link at the beginning of this report on Forrester.com to 
download the tool.

Data sources Used In This Forrester Wave

Forrester used a combination of three data sources to assess the strengths and weaknesses of each 
solution. We evaluated the vendors participating in this Forrester Wave, in part, using materials that 
they provided to us by May 31, 2018.

 › Vendor surveys. Forrester surveyed vendors on their capabilities as they relate to the 
evaluation criteria.
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 › Product and executive strategy briefings. We asked vendors to conduct product and executive 
strategy briefings for their product offering. We used findings from these briefings to validate details 
of each vendor’s product capabilities.

 › customer reference surveys. To validate product and vendor qualifications, Forrester also 
conducted reference surveys with at least two of each participating vendor’s current customers.

The Forrester Wave Methodology

We conduct primary research to develop a list of vendors that meet our criteria for evaluation in this 
market. From that initial pool of vendors, we narrow our final list. We choose these vendors based on 
1) product fit, 2) customer success, and 3) Forrester client demand. We eliminate vendors that have 
limited customer references and products that don’t fit the scope of our evaluation. Vendors marked as 
incomplete participants met our defined inclusion criteria but declined to participate or contributed only 
partially to the evaluation.

After examining past research, user need assessments, and vendor and expert interviews, we develop 
the initial evaluation criteria. To evaluate the vendors and their products against our set of criteria, 
we gather details of product qualifications through a combination of lab evaluations, questionnaires, 
demos, and/or discussions with client references. We send evaluations to the vendors for their review, 
and we adjust the evaluations to provide the most accurate view of vendor offerings and strategies.

We set default weightings to reflect our analysis of the needs of large user companies — and/or 
other scenarios as outlined in the Forrester Wave evaluation — and then score the vendors based 
on a clearly defined scale. We intend these default weightings to serve only as a starting point and 
encourage readers to adapt the weightings to fit their individual needs through the Excel-based tool. 
The final scores generate the graphical depiction of the market based on current offering, strategy, and 
market presence. Forrester intends to update vendor evaluations regularly as product capabilities and 
vendor strategies evolve. For more information on the methodology that every Forrester Wave follows, 
please visit The Forrester Wave™ Methodology Guide on our website.

Integrity Policy

We conduct all our research, including Forrester Wave evaluations, in accordance with the Integrity 
Policy posted on our website.

Endnotes
1 ETL: extract, transform, load.

https://www.forrester.com/marketing/policies/forrester-wave-methodology.html
http://www.forrester.com/marketing/policies/integrity-policy.html
http://www.forrester.com/marketing/policies/integrity-policy.html
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